
Announcement for members of the DMG: 

ZDMG is a hybrid journal from volume 166 (2016) onwards 

 

Beginning with volume 166 (2016) the ZDMG is published in both a printed and an electronic edition. 

The printed edition continues to be published by Harrassowitz Verlag. The electronic edition (e-

journal) is made available by JSTOR (New York-based Journal STORage). It is always published 

along with the printed edition. The DMG holds the copyright for both editions. 

JSTOR is a non-profit digital library providing institutions and libraries around the world with fee-

based access to scientific journals, books and primary sources. 

Personal members of the DMG can choose to receive either the printed edition or the e-journal. The 

decision is always made for entire volumes and is valid until revoked. Orders and cancellations need 

to be announced by 1 December of the previous calendar year. 

• In order to register for the electronic edition members of the DMG use the ZDMG/JSTOR 

form that is downloadable from the DMG website (www.dmg-web.de, subcategory ZDMG). 

The filled-in form has to be sent to the Office of the DMG either electronically or by mail. 

• Members ordering the e-journal agree to personal data being passed on to Harrassowitz Verlag 

and JSTOR. 

• Members who wish to obtain the printed edition in addition to the e-journal can purchase it in 

bookshops or directly from Harrassowitz. 

• Members who do not state otherwise continue automatically to receive the printed edition.  

Corporate members are excluded from the free of charge receipt of the e-journal due to JSTOR’s 

statutes. Those members continue to receive the printed edition but can of course subscribe to the e-

journal (www.jstor.org). 

Furthermore, the ZDMG is available on JSTOR as an Archival Journal, meaning that registered 

members of the DMG have free access to all issues from the very first volume up to the one published 

five years prior to the respective current date. 

Non-members of the DMG can buy the printed edition by subscription or as single issues in 

bookshops, from agencies or directly from Harrassowitz, and/or they can subscribe to the electronic 

edition. 

  


